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DataOnline is one of Vietnam's pioneering digital infrastructure and cloud computing providers, offering Cloud VPS, Al
VPS, dedicated servers, hosting, and domain services with SSL for tens of thousands of individual and business
customers. With a service philosophy centered on quality, customer understanding, and strong support, DataOnline
focuses on building a high-performance, stable, and cost-optimized infrastructure ecosystem for Vietnam’s technology
community.

One of DataOnline's community-driven commitments is lifetime free 1GB hosting, an initiative that reflects its
willingness to support Vietnam’s technology ecosystem. This shared commitment to community value was one of the
reasons DevOps VietNam saw strong alignment in building a strategic partnership with DataOnline.

CHALLENGE

Bringing an infrastructure provider into the right community with real demand and high standards

DevOps, cloud native adoption, and containerization have increased demand for VPS, cloud servers, and infrastructure
resources across Vietham's engineering community. Engineers need servers for learning, hands-on labs,
experimentation, and real workload deployment. Startups and small to midsize businesses need cost-optimized
infrastructure to operate products, websites, and customer-facing services.

This is a high-demand market, but it is not easily influenced by broad advertising. For DevOps, SRE, and infrastructure
audiences, an infrastructure provider becomes memorable only when it appears in the right usage context: real
workloads, technical content, community feedback, and a clear reason for engineers to try the product.

DataOnline needed to build a clear position in the mind of Vietnam's DevOps community as a cost-optimized
infrastructure platform with competitive configuration, responsive support, and practical fit for learning,
experimentation, and real deployment needs. To achieve this, DataOnline needed more than a communications
campaign. It needed a partner capable of bringing the brand into a technical ecosystem in a natural, credible, and
conversion-oriented way.

DevOps VietNam became DataOnline's strategic partner for this effort, combining community reach, technical events,

expert content, technical proof points, webinars, landing pages, tracking, and post-campaign user engagement
programs.

SOLUTION

Building DataOnline into a strategic infrastructure partner within the DevOps VietNam ecosystem
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As a strategic partner, DataOnline was integrated into a full partnership model with DevOps VietNam, going far beyond
logo placement or introductory posts. From technical events, webinars, expert articles, landing pages, banners,
newsletters, and social distribution to trial programs, promotional codes, dedicated tracking, and post-campaign
conversion activities, the program was designed to build professional brand presence and maintain DataOnline's
visibility within Vietnam’s DevOps community.

Having built and developed the DevOps community in Vietham over many years, DevOps VietNam brings a trust
advantage and market context that help DataOnline engage the right technical and business audiences with the right
infrastructure needs.

The goal was not only to make the community aware of DataOnline. It was to help DataOnline occupy a clear position in
engineers' minds: when they need reasonably priced VPS or cloud infrastructure with strong configuration for learning,
hands-on practice, or small to midsize deployments, DataOnline becomes a credible option to consider.

1. Positioning DataOnline around real infrastructure needs in the DevOps community

DevOps VietNam started from a clear insight: Vietham’'s DevOps community has strong demand for server resources.
Engineers need VPS instances to learn Docker, Linux, Kubernetes, CI/CD, monitoring, automation, and lab deployment.
Small businesses need infrastructure to run websites, applications, databases, internal services, and cost-sensitive
projects.

Based on this insight, DataOnline was positioned not as a “cheap” provider, but as a cost-optimized infrastructure
choice for users who need solid performance, competitive configuration, responsive support, and practical usability.

This positioning allowed DataOnline to enter a very specific market segment: engineers and businesses that care about
cost but still need confidence in real operation. It is also one of the largest segments within the technical community.

2. Using Dockerfile Contest 2025 as a proof point for infrastructure capability

Dockerfile Contest 2025 became the first major proof point in the strategic partnership between DevOps VietNam and
DataOnline. Organized by DevOps VietNam, the contest asked the engineering community to write Dockerfiles for real
projects and submit them for evaluation.

Writing Dockerfiles remains a foundational DevOps skill. Even as the technology ecosystem evolves toward
Kubernetes, CI/CD, and cloud native architectures, the ability to write Dockerfiles that are correct, optimized, secure,
and runnable in real environments remains essential for DevOps, backend, platform, and infrastructure engineers.

DataOnline joined Dockerfile Contest 2025 as the exclusive infrastructure sponsor. More importantly, DataOnline's
resources were not limited to banner visibility. DevOps VietNam used DataOnline VPS instances to run Dockerfiles,
validate submissions, and operate the contest workflow. This connected DataOnline to a real technical activity rather
than positioning it merely as a sponsor brand.

3. Integrating DataOnline infrastructure into real community workloads

DataOnline sponsored more than 10 Cloud VPS instances for the program. DevOps VietNam used this infrastructure to
run Dockerfiles submitted by the community, including contest-related workloads and reward activities.

During the program, DataOnline infrastructure was used to build, run, and test Dockerfiles in a real operational context.
According to DevOps VietNam's observations, DataOnline infrastructure remained stable throughout the contest, with
no downtime and strong performance for its segment. When compared with selected peer infrastructure referenced
during evaluation, processing speed on DataOnline infrastructure was approximately 32.8% faster, a point shared
publicly during the main webinar for the event.
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This was an important proof point. DataOnline was not simply described as cost-optimized; its infrastructure was
placed into a real activity with real load, real submissions, real execution workflows, and real technical validation. As a
result, the message “cost-optimized infrastructure that is still capable of running real workloads" became far more
credible than standard advertising.

4. Expanding DataOnline visibility across multiple DevOps VietNam touchpoints

DevOps VietNam did not promote DataOnline through a single post or banner. DataOnline was integrated across
multiple campaign touchpoints: the event page, infrastructure introduction content, guidance on how to use VPS
benefits, technical tutorials running directly on DataOnline infrastructure, website banners, social posts, newsletters,
and community channels.

During the Dockerfile Contest 2025 results webinar, DataOnline was introduced as the program’s exclusive sponsor.
DevOps VietNam dedicated time to present DataOnline, explain its VPS and cloud offerings, and highlight advantages
related to cost, configuration, support, and the community's hands-on needs. The webinar ran for 02:37:14, was
livestreamed on DevOps VietNam's YouTube channel, included sponsor slides and experience-sharing sessions from
contest winners, and remained publicly available after the event.

After the webinar, DevOps VietNam continued with recap content, technical articles using DataOnline servers, technical
guides and use cases, banners, CTAs, and follow-up content. This helped DataOnline remain present beyond the
contest moment and continue appearing as the community learned, experimented, and evaluated suitable
infrastructure options.

5. Extending from awareness to long-term conversion programs

After Dockerfile Contest 2025, the partnership between DevOps VietNam and DataOnline expanded into long-term
conversion programs. DevOps VietNam built dedicated campaign assets, exclusive community benefits, its own
tracking system, and technical content, benchmarks, and guides to continue bringing DataOnline to users with real
infrastructure needs.

This part of the partnership helped DataOnline move beyond brand visibility and create a mechanism for turning
interest into trials, registrations, and actual revenue. Results from the conversion program showed strong direct
commercial signals.

This helped DataOnline become a strategic infrastructure partner within the DevOps VietNam ecosystem: not only
present in a single event, but continually visible through content, offers, tracking, technical articles, and programs that
help the community experience its infrastructure.

RESULTS

DataOnline moved from brand awareness to strategic presence in the engineering community

Through its partnership with DevOps VietNam, DataOnline was brought into a market with strong demand for
infrastructure resources. Dockerfile Contest 2025 created a major awareness and technical proof point, while follow-up
articles, landing pages, banners, offers, and conversion activities helped sustain long-term presence.

Dockerfile Contest 2025 attracted more than 800 Dockerfile submissions and more than 1,000 livestream viewers at

peak. Across approximately 27 days of promotion, event-related content across the DevOps VietNam ecosystem
recorded more than 3 million views across fanpage, group, website, and community media channels.
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From these results, DataOnline gained several important outcomes:

« Entered a high-demand market segment: DevOps, SRE, Cloud, infrastructure, backend engineers, developers,
technical students, startups, and small businesses that need infrastructure for learning, hands-on work, and real
workload deployment.

» Positioned beyond a low-cost message: DataOnline was positioned as cost-optimized infrastructure with
competitive configuration and real workload capability, rather than simply a cheap option.

« Created technical proof through real activity: DataOnline infrastructure was used to run Dockerfiles in the
contest, allowing the brand to be validated in a meaningful technical context.

* Achieved broad visibility within the target community: DataOnline appeared across the event, webinar, articles,
banners, social posts, website, and DevOps VietNam community channels.

+ Generated real revenue after the campaigns: following the contest, positive community feedback and follow-up
programs continued into 2026 and recorded real revenue from conversion activities.

+ Opened a long-term strategic partnership: DataOnline was not only a one-event sponsor; it became an
infrastructure partner supported by DevOps VietNam through content, offers, tracking, and technical activities.

COMMUNITY FEEDBACK

After the campaign, DataOnline received attention from individuals and businesses looking for infrastructure with
strong configuration, reasonable cost, and practical fit for real workload deployment. Community feedback indicated
that DataOnline was viewed as a credible option in the cost-optimized VPS and cloud segment.

u

The configuration fits the price point, and it is almost half the
cost of some other providers. Our team is gradually migrating
to DataOnline, and | see a strong fit with our company’s needs.

Engineer responding to a post-usage survey

A foundation for becoming a strategic partner within the DevOps VietNam ecosystem

The partnership journey with DataOnline shows that DevOps VietNam does more than create media visibility for
partners. It helps brands enter the real usage contexts of the engineering community.

For DataOnline, DevOps VietNam activated the full ecosystem: engineering community, events, contests, webinars,
expert articles, landing pages, banners, newsletters, social distribution, dedicated tracking, and conversion programs.
As a result, DataOnline was not only recognized; it was connected to the real infrastructure needs of Vietnam's DevOps
community.

For VPS, cloud, infrastructure, developer tool, and technology platform providers, this is an important distinction.

Technical markets do not need advertising alone. They need credibility, real usage proof, technical content, and a
trusted community channel that helps products enter the right context.
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Through a strategic partnership with DevOps VietNam, technology partners can do more than reach the community.
They can build a position in engineers’ minds, create product experiences, generate real revenue, and open long-term
conversion programs.
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